
Young Children’s Perceptions of Health Warning Labels on 
Cigarette Packages: A Study in Six Countries

Health warning labels on cigarette packages are 
one way to reach youth about risks of tobacco 
use.  The purpose of this study was to examine 
awareness and understanding of current health 
warning labels among 5- and 6-year-old children. 

Researchers conducted one-on-one interviews 
with urban and rural 5 and 6 year olds from 
Brazil, China, India, Nigeria, Pakistan, and 
Russia.

Among the 2,423 participating children, 62 
percent were unaware of the health warnings 
currently featured on cigarette packages in their 
countries. The lowest levels of awareness of 
at least one label were in India (23%) and the 
highest levels in Brazil (56%).  When shown the 
health warning labels, the same percentage of 
participating children (62%) showed no level 
of message understanding.  Understanding of 
health warnings was lowest in Nigeria (11%) and 
highest in Brazil (68%).

Previous research shows that young children 
in these countries recognize tobacco logos.1 
This study reveals that the warning labels on tobacco packages in our study countries are, overall, 
not reaching children with messages about the harms of tobacco products.  However, well-designed 
health warning labels are more likely to be noticed and can better communicate health risks.2  Brazil 
had the strongest labels of the six countries and we found that awareness and understanding were 
highest among the participants from Brazil.

Fact Sheet

Figure 1: Percentage of children who were aware of the health warning 
labels on cigarette packages, by country. Note: Only one label was shown 
to the children in China and Nigeria.
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Figure 2: Percentage of children who understood the health warnings on 
the cigarette packages, by country.
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